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A MESSAGE OF APPRECIATION

DEAR M-A-C FAILY,

For over 30 years, M-A-C VIVA GLAM has stood for something bigger than beauty. It’s proof that when purpose leads, real change follows.
This isn’t just about giving back - it’s about showing up for our community in meaningful, lasting ways.

Together, we've built an incredible legacy: $540 HILLION USD RAISED and over 60 NILLION LIVES IHPACTED around the world.

This last year alone, M-A-C VIVA GLAM donated $4.5 million USD to 64 nonprofit partners globally, sharpening our focus on organizations that
advance sexual, racial, gender and environmental equality. These partnerships reflect what VIVA GLAM has always been about —
bold action, inclusivity and progress.

Now, we're looking ahead to our next milestone: raising the next half-billion dollars.

It's an ambitious goal, but breaking boundaries has always been at the heart of who we are. That same unwavering determination is how we've
raised more for charity than any other philanthropic campaign in the beauty industry - with the creativity, passion and power of our
global community, we believe it’s absolutely possible.

The future of VIVA GLAM is bright - and we're grateful to everyone who continues to be part of this journey. Your continued support transforms a
single lipstick into a powerful vehicle for change. Thank you for your unwavering partnership in driving this shared mission forward.

With appreciation,

THE M-A-C VIVA GLAN F'UND

YIYVYA GLAM
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M-A-C VIVA GLAN WAS CREATED IN 1994 BY M-A-C F OUNDERS F RANK 'TOSKAN
AND THE LLATE F'RANK ANGELO IN RESPONSE T'0 THE HIV/AIDS EEPIDENIC
DIRECTLY AFFECTING THEIR COMHUNITY.

31 YEARS LLATER, M-A-C VIVA GLAH HAS RAISED $540+ MILLION USD

— SINPLY BY SELLING

Backwhen M*A-C was ten years old and beginning
to take off, Frank and Frank saw an opportunity to
use their platform to help those in need. To raise
money, they created the first M*A-C VIVA GLAM
Lipstick, which gave back 100% of the selling price to

by HIV/AIDS. In the early days, those funds mainly
served local soup kitchens and homeless shelters
that welcomed this community with open arms and
zero judgment. Frank and Frank aptly named the

cause, VIVA GLAM, combining VIVA for “life” with

organizations supporting those living with or atffected GLAM for doing good via Makeup Artistry.

YIYVYA

L.IPSTICK.

Each year, a celebrity spokesperson who embodied
the M*A-C VIVA GLAM mission was selected to
champion and celebrate this bold and disruptive
initiative - a tradition still upheld today through our
expanded mission to support healthy futures and
equal rights for all.

GLAM
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60+ MILLION

PEOPLE SERVED SINCE 2013

$540+
MILLION

RAISED GLOBALLY
SINCE 1994

92+
COUNTRIES

IHPACTED AROUND
THE WORLD

2,000+
NGOS

SUPPORTED ACGROSS RACIAL,
SEXUAL, GENDER AND
E-NVIRONNENTAL ESQUALITY
SINGE 1994

1+
MILLION

PEOPLE HELPED
GLOBALLY EEACH Y EAR

GLAM
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Lastyear, on M*A-C VIVA GLAM'’s 30th anniversary, the iconic Lipstick that gives back 100% expanded its mission to
support equality and healthy futures for all in order to address some of the world’s most pressing challenges.
In addition to continuing its three decades-long support for people impacted by HIV/AIDS, VIVA GLAM is now dedicated
to driving equality across the following four philanthropic pillars:

RAGIAL
E.QUALITY

SEXUAL
E.QUALITY

M-A-C VIVA GLAM partners with local M-A-C VIVA GLAM builds on our
organizations to eliminate stigmas and  long-standing conviction of represen-
provide resources that promote healthy tation, inclusion and equity for All Ages,
and happy futures for all. All Races, All Genders by advocating
for change and providing resources
that advance racial justice.

GENDER
E.QUALITY

M-A-C VIVA GLAM advocates
for the rights of all people to have
autonomy over their own bodies
so they can live fully as their most
authentic selves.

EENVIRONHERTAL
F.QUALITY

M-A-C VIVA GLAM pledges to do good
for the planet through its support for
organizations advancing environmen-
tal sustainability.

THE NEK M-A- C VIVA GLAN MISSION EEXPANDS
ON THE ORIGINAL M-A: G F'OUNDING CREDO
OF ALL AGES, ALL RACES, ALL GENDERS.

YIYVYA

GLAM
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MORE COLOURS.MORE CAUSES.”

Alongside the revamped M*A-C VIVA GLAM platform, the iconic Lipstick that gives back 100% has been
maxed out to give lips MORE, with a new silky matte finish, new impactful names and new luxe look.

VIV

VINA
ELQUALITY PLANET

FORMERLY
VIVA GLAM I

Introduced in 1997,
this muted pink-beige
with shimmer provided
a more subtle shade

This warm, midtoned beige shade
was added to the lineup in 2024 and
complements all skin tones.

VIV
E_MPONERED

for those who wanted

to support the VIVA

VIVA

GLAM cause.
FORMERLY HEART
VIVA GLAM 111
FORMERLY
The darkest and most VIVA GLAM |

dramatic VIVA GLAM
shade, this bold brown-
plum debuted in 2000.

This intense blue-red was
created for the M*A-C VIVA
GLAM launch in 1994;

to make a bold statement
of support for members

of our community impacted
by the AIDS crisis.

GLAM

ns allocated amoh g the pillars.
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IYA KIMNITHENT

In June 2025, M*A-C VIVA GLAM partnered with
Grammy-winning artist and LGBTQIA+ trailblazer

KIH PETRAS to launch Lipglass Air, a limited-
edition shimmering red, non-sticky lip gloss that
donated 100% of the selling price to charities
supporting healthly futures and equal rights for
all. Timed to celebrate Pride Month, the launch
embodied M-A-C VIVA GLAM’s mission to turn
Makeup Artistry into activism - transforming
self-expression into a vehicle for equality and
empowerment.

As the VIVA GLAM 30th Anniversary Global
Ambassador, Kim brought her bold artistry and
advocacy to the program’s three-decade legacy
of impact. The first openly transgender woman to
win a Grammy in a major category and the first
toreach No. 1in the US, Kim used her platform

to amplity VIVA GLAM’s ongoing commitment

to raising the NEXT HALF-BILLION DOLLARS for

communities in need.
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OUR CHARITABLE PARTNERS
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4§ E]

PILLAR: SEXUAL EQUALITY

IT GETS BETTER PROJECT
LOS ANGELES, CALIFORNIA

It Gets Better is a nonprofit organization with a mission to uplift, empower and connect LGBTQIA+ youth around the globe. As the world’s largest storytelling initiative for
LGBTQIA+ youth and a leading youth empowerment nonprofit, they create spaces for young people to explore their identities, advocate for themselves and their peers,
and step into leadership. Through storytelling, education and community-building programs, It Gets Better reaches hundreds of thousands of young people each year with
resources that inspire hope and affirm identity. Their work is built on the belief that support should be preventative and begin upstream, before a crisis ever begins.

FACTS AND STATS
“IN 2025, DURING MY SENIOR YEAR, | ATTENDED THE ENCHANTED
15 000_|_ 2 300_'_ QUEER PROM, HOSTED BY THE IT GETS BETTER PROJECT. | HAD

9 9 NEVER BEEN TO A SCHOOL DANCE BEFORE, BUT I WENT TO THIS ONE

BECAUSE IT WAS A SAFE SPACE WHERE | COULD TRULY BE MYSELF.

STUDENTS FUNDED TO PARTICIPATE IN YOUTH REACHED THROUGH 3 THE FACT THAT THEY HOSTED DEDICATED QUEER PROMS NOT JUST
COMMUNITY PROJECTS, INCLUDING PRIDE QUEER PROMS ACROSS THREE IN CALIFORNIA, BUT ACROSS THREE STATES, MEANT SO MUCH TO
CELEBRATIONS, MURALS AND WRITING PROJECTS SEPARATE STATES ME AND MY PEERS. THIS WILL BE AN EPISODIC MEMORY THAT | WILL

CARRY WITH ME FOREVER!”

Y I YA —STUDENT ATTENDEE, SAN DIEGO QUEER PROM 2025 GLAH
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PILLAR: SEXUAL EQUALITY

ORANGE BABIES

ANSTERDAM, NETHERLANDS, AND AFRICA

Orange Babies fights the HIV epidemic on multiple fronts, focusing on both prevention and support. They provide HIV testing, medication, nutrition,
condoms, injectables, education and psychosocial care. With a range of initiatives like mobile clinics, homes for orphans and schools, Orange
Babies creates alasting impact. Headquartered in Amsterdam, Netherlands, they are active in South Africa, Namibia and Zambia - where infection
rates are high, and access to essential services is limited. Orange Babies is dedicated to improving lives and communities.

FACTS AND STATS
150+ 1,240+ 30+
GIRLS RECEIVED ONE YEAR OF EDUCATION TO “"DIGNITY PACKS” DISTRIBUTED, PROVIDING TEENAGE MOTHERS SUPPORTED THROUGH THE TEEN MOM MOVEMENT
GIVE THEM A STRONGER PATH TOWARD A SELF- CHILDREN WITH ESSENTIAL HYGIENE PRODUCTS, MENTORSHIP PROGRAM, WHICH OFFERS CHILDCARE ACCESS,
SUPPORTING FUTURE SUCH AS MENSTRUAL PADS, PREGNANCY TESTS ESSENTIAL BABY SUPPLIES, AND EMOTIONAL AND
AND CONDOMS ACADEMIC GUIDANCE

YIYVYA GLAM
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PILLAR: GENDER EQUALITY

THE VICTORIA PROJECT BY BIRTHFU
UNITED STATES

Birthfund is a nonprofit organization that addresses the maternal health crisis in the US by providing need-based grants for
holistic perinatal and midwifery care to families. Launched in 2020, The Victoria Project works to increase access to midwifery-led
maternity care and provides direct grants to pregnant families, midwives and practitioners to decrease maternal deaths.

FAGTS AND STATS
“THIS GRANT HAS TRULY BEEN A BLESSING FOR OUR FAMILY. “1’M 20 WEEKS AND FIVE DAYS AND FEELING WELL - REALLY
WITHOUT IT, MY HUSBAND WOULD HAVE HAD TO TAKE ON A 38 ENJOYING THIS PREGNANCY. I'VE HAD MY THREE PREVIOUS
SECOND JOB JUST TO COVER OUR MIDWIFERY CARE. THE BABIES WITH MIDWIVES, AND MIDWIFERY CARE IS DEEPLY
FINANCIAL SUPPORT LIFTED SUCH A HEAVY BURDEN FROM OUR IMPORTANT TO ME. AS ABLACK WOMAN WHO IS OVERWEIGHT,
SHOULDERS AND ALLOWED US TO FOCUS FULLY ON PREPARING FAMILIES RECEIVED FULL-SPECTRUM I DON'T FEEL SAFE IN HOSPITAL SETTINGS, WHERE | WORRY MY
FOR OUR NEW BABY.” MIDWIFERY CARE THAT INCLUDED HEALTH AND SAFETY ARE AT RISK. WITH THE THREE MIDWIVES AT
PRENATAL, BIRTH AND BIRTHLAND MIDWIFERY, | FEEL FULLY SUPPORTED AND SAFE.”
—U. SUMLER - SAN ANTONIO NURSE MIDKIFE BIRTH POSTPARTUM SERVICES
AND HELLNESS CENTER —P. MANIGO - BIRTHLAND MIDHWIFERY

e —— YIYVYA GLAM
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MERMAID

UNITED KINGDON

Mermaids has been supporting trans, non-binary and gender-questioning children and young people, and the important people in their
lives since 1995. Their vision is a safe, inclusive society where trans children and young people are empowered to live their best lives.

435 2,380+ 120
NEW PARENTS AND YOUNG PEOPLE JOINED MERMAIDS” INDIVIDUALS RECEIVED VITAL EMOTIONAL IN-PERSON LOCAL GROUP SESSIONS PROVIDED SAFE
ONLINE FORUMS, BUILDING A SUPPORTIVE COMMUNITY SUPPORT THROUGH MERMAIDS’ SUPPORT LINE, SPACES FOR FAMILIES AND YOUNG PEOPLE TO CONNECT,
GROUNDED IN UNDERSTANDING AND SHARED EXPERIENCE OFFERING A SAFE, NON-JUDGMENTAL SPACE FOR MAKE FRIENDS AND RECEIVE PEER-TO-PEER SUPPORT

YOUNG PEOPLE AND FAMILIES IN NEED

“MERMAIDS HAS REALLY HELPED ME FEEL SEEN AND LESS ALONE IN MY TRANSITION. | DON‘T KNOW WHERE ME AND MY MUM WOULD BE WITHOUT IT.”
—MERMAIDS COMMUNITY MEMBER, YOUNG TRANS PERSON

YIYVYA GLAM
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PILLAR: RACIAL EQUALITY

BALLET BLACK
UNITED KINGDON

Ballet Black is a professional ballet company dedicated to creating bold, groundbreaking ballets that centre Black and
Asian dancers and choreographers. Alongside our professional touring company, they run a Junior School and Associate
Program providing affordable, high-quality ballet training led by teachers of colour. Their mission is to inspire audiences
with choreography relevant to the 21st century, while making a clear case for representation at every level of ballet.

2 5,045+ 235+
MAJOR NEW BALLETS COMMISSIONED, PEOPLE REACHED IN LIVE PERFORMANCE, YOUNG DANCERS REACHED IN SCHOOLS, INSPIRED
EXTENDING OPPORTUNITIES FOR BLACK AND WITH MORE TO COME IN TOURING BY POWERFUL AND VISIBLE ROLE MODELS

ASIAN CHOREOGRAPHERS

YIYVYA GLAM
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PILLAR: RACIAL EQUALITY

GERANDO F"ALCOE
BRAZIL

Gerando Falcoes is a dynamic social development ecosystem dedicated to eradicating poverty in Brazil’s favelas.
Powered by a robust network of NGOs and more than 2,050 social leaders nationwide, Gerando Falcoes implements
social programs and innovative technologies to achieve one bold mission: turning favela poverty into a thing of the past,
ensuring every resident has the chance to live a life of dignity.

FACTS AND STATS
8 00+ “I NEVER SUFFERED PHYSICAL VIOLENCE, BUT I DID EXPERIENCE A LOT OF FINANCIAL ABUSE. THE
ASMARA PROGRAM TRANSFORMED MY LIFE FROM WATER TO WINE. | WENT FROM HAVING NOTHING
WOMEN GENERATED INCOME THROUGH THE ASMARA PROGRAM, -UNEMPLOYED, WITH THREE CHILDREN AND NOWHERE TO TURN - TO FINDING MY VOICE, MY WORTH
PROVIDING SUPPORT, TRAINING AND TOOLS THAT ENABLE WOMEN IN AND MY INDEPENDENCE. TODAY, | EARN MY OWN MONEY, LEAD MY HOUSEHOLD AND GIVE MY
FAVELA POVERTY TO ACHIEVE FINANCIAL INDEPENDENCE THROUGH CHILDREN THE CHANCE TO DREAM OF A FUTURE I NEVER THOUGHT POSSIBLE.”

THE DIRECT SALE OF AFFORDABLE, HIGHLY IN-DEMAND PRODUCTS _GARLIENE, ACTIVE MEMBER OF ASMARA

YIYVYA GLAM
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PILLAR: ENVIRONNENTAL EQUALITY

PLASTICS F'OR CHANGE F"OUNDATION

INDIA

This social enterprise platform collects plastic waste from the coastal areas of India and has created
a fair-trade system for recycling waste that advances socioeconomic opportunities for plastic collectors
and their communities.

2.5 T 281,500 KG 2
PLASTIC COLLECTED AT KOLKATA PLASTIC PLASTIC COLLECTED AT A WOMEN-LED PLASTIC COLLECTION SITES ESTABLISHED,
AGGREGATION CENTER PLASTIC COLLECTION CENTER INCLUDING A WOMEN-LED CENTER, PROVIDING

LIVELIHOODS FOR NINE WASTE COLLECTORS

YIYVYA GLAM
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ENPLOYEE SPOTLIGHT

OUR CONHUNITY

YIVYA
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OUR COHMUNITY
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The tight-knit M*A+C team works together, plays together and supports M*A-C VIVA GLAM together.

Because giving back to the community plays a pivotal role in our corporate culture, M*A*C hosts a variety

of volunteer-based events each year for employees around the world. Here are a few of the highlights:

On World AIDS Day, M*A-C Cosmetics
demonstrated its unwavering commitment to the
global fight against HIV/AIDS through a series of
impactful initiatives spanning multiple continents
under the theme of “This Lipstick Protects.”
According to the World Health Organization, HIV/
AIDS remains a major health challenge for youth,
especially in sub-Saharan Africa and the US, where
rising infection rates among adolescents and young
adults are compounded by decreased condom use.

In NEW YORK CITY, M*A-C partnered with
Community Healthcare Network to offer free and
confidential rapid HIV testing at Baruch College,
encouraging students to prioritize their health and
know their status. 100+ students were provided
with HIV testing in less than three hours, tripling
the number of tests administered from the previous
year. Simultaneously, the brand collaborated with
The Foundation for AIDS Research (amfAR) to

host a dynamic and educational panel at M*A-C’s

headquarters, which was broadcasted for all

M-A-C and amfAR employees globally. Panelists
included Andrea Gramatica, PhD, Vice President
and Director of Research at amfAR; Robert Pitts, MD,
Medical Director for the HIV Prevention and Pride
Center at NYC Health & Hospitals/Bellevue, and
Kiara St. James, Co-Founder and Executive Director
of the New York Transgender Advocacy Group.

In NIGERIA, employees rallied togetherin an
extraordinary mobilization, in partnership with the
Women at Risk International Foundation (WARIF) to

address gender-based violence in Nigeria. Through
this collaboration, M*A-C VIVA GLAM provided
support for WARIF to provide disenfranchised
women and girls with information on prevention
and appropriate response to sexual and gender-
based violence, basic financial literacy skills,

and vocational skills acquisition for financially
independent lives. Their efforts extended to Lagos,
Nigeria, where employees participated in WARIF's
sixth annual ‘No Tolerance March,” an event that
addresses gender-based violence and creates

YIYVYA

lasting change through global solidarity. Every day
is World AIDS Day at M-A-C.

In GERMANY, M-A-C
celebrated World AIDS
Day on a global stage,
inviting a group of creators
to join the brand at the
prestigious Berlin Opera
Gala - a charity event
where M*A-C proudly
announced a €100,000
donation to support
Deutsche AIDS-Stiftung.
In addition to capturing
and sharing the evening
across their platforms, these creators helped bring
new audiences into the VIVA GLAM mission. M*A-C
further leveraged this moment through diverse,
purpose-driven content and calls-to-action across
social media, amplifying awareness and reinforcing
the brand’s ongoing commitment to ending HIV/
AIDS worldwide.

GLAM
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CALIFORNIA WILDFIRES (NA)

When devastating wildfires struck California in
early January, M*A*C VIVA GLAM quickly mobilized
to provide relief and recovery support. Through

a $100,000 USD donation to the California Fire
Foundation, VIVA GLAM directly aided wildfire
victims, underscoring our commitment to building

a more sustainable and equitable future. Beyond
financial support, the M*A:C PRO team supplied
products to impacted PRO Artists to help them
rebuild their kits and continue their meaningful work.
Employees at our NY headquarters also organized
a supply drive to benefit the LA Mission, ensuring
communities on the ground received much-needed
resources. M*A*C VIVA GLAM has also continued
its partnership with the 24LA Project, donating
products year-round to help provide comfort and
support for those still on the path to rebuilding.

BLACK HISTORY MONTH (UK)

Since its inception, M*A*C has been dedicated to

OUR COMMUNITY

celebrating diversity and inclusion. To conclude
Black History Month, M*A-C hosted an intimate
breakfast at The Maine in Mayfair, under the theme
‘Reclaiming Narratives.” The event challenged
the longstanding misconception that most Black
individuals are the shade NW46 by educating
attendees on M*A*C’s extensive shade range.
Leandra Box, Deputy Chief Executive of M*A-C’s
new VIVA GLAM charity partner, Race Equality
Foundation, joined the event and spoke about
the impactful work our grant has enabled them to
achieve.

In addition to the breakfast, M*A*C held a

social and digital campaign shoot with the Race
Equality Foundation, where young women from

the charity’s co-production group on Racism and
Intergenerational Trauma were welcomed to the
M-A-C studio. They learned about VIVA GLAM and
met talented M*A-C artists from the Black British
community. The objective of the shoot was to allow
the young women to express themselves through
photography and makeup - they each had creative
license over their makeup looks, as well as the
opportunity to speak to what it means to be young
Black women in the UK today.

"TAIKAN AND 'TOKYO PRIDE
F'ESTIVAL (APAC)

In October, M*A-C Taiwan proudly joined the 22nd
LGBTQIA+ Pride Parade, celebrating love, equality
and self-expression - with the Rainbow Squad
marching, dazzling at the Rainbow Market, and
cheering on stunning drag performances. The team
spread the beauty of VIVA GLAM through a VG Red

YIYVYA
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Jump Cake photo booth, retro posters, and Lucky
Spin giveaways - lighting up the day with colour, joy
and purpose. In June, M*A*C Japan made its debut
at the Tokyo Pride Festival, standing shoulder to
shoulder with Japan’s LGBTQIA+ community.

With over 270,000 people uniting across two days,
the festival became a vibrant celebration of love,
visibility and equality. Employees amplified the
brand’s presence with a dynamic booth where
M-A-C Artists empowered guests through bold,
expressive makeup looks before marching proudly in
the parade, embodying M*A*C’s promise to create a
more inclusive and beautiful world for all.

GLAM
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Our global network of 11,500+ M+A-C Artists (and counting) is a driving force in raising

TEAN GRANTS

To further engage employees in the work of the
M-A-C VIVA GLAM Fund, we offer the M*A*C Team
Grants Program - an initiative that allows M*A-C
staff to volunteer with nonprofit organizations
advancing equality and earn money for those
causes at the same time. When a team of three or
more employees volunteers together, they can earn
a “Team Grant” for the organization.

M-A-C VIVA GLAM awareness - both in-store and out.

AIDS WALK

[ KDSWALK| &

In October, the M*A*C Cosmetics team participated
in AIDS Walk LA to raise funds for APLA Health, an

organization providing essential healthcare and

support services to people affected by HIV and
AIDS. Together, the team raised more than $27,600,
which was matched by the M*A-C VIVA GLAM Fund,
bringing the total to over $55,200 raised for the

cause.

In May, the M*A-C Cosmetics team participated

in the 40th annual AIDS Walk NY, which raises
funds for primary beneficiary Gay Men’s Health
Crisis (GMHCQC). In 2025, the M*A*C Cosmetics team
members raised $27,500, which was matched by
M-A-C VIVA GLAM for a total donation of $55,000
to the organization. The dedication from our
employees earned M*A-C the title of #1 Corporate
Fundraiser for the third consecutive year and #3
fundraising team overall.

YIYVYA

VIVA GLAN FRIDAYS

VIVA GLAM makes Friday even better each week.
To kickstart the weekend, Artists spread the VIVA
GLAM GOOD NEWS on social by sharing their
favourite looks, Lipstick facts and meaningful
stories. To celebrate in-store, Artists wear M*A-C
VIVA GLAM merch with pride and ring the VIVA
GLAM bell every time a person purchases the
Lipstick that gives back 100%.

GLAM
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M’A.C VIVA GLAH wouldn’t have been able to make the tremendous global

impact it has without the support of the entire M*A*C community. From our dedicated employees
and Artists, to valued partners and loyal customers, this collective commitment to making a
difference in the lives of millions of people around the world is a living legacy.

Although raising $540 million+ over the past 31yearsis anincredible accomplishment, we need
you to keep the M*A*C VIVA GLAM momentum going so we can reach our goal of raising the next
half-billion dollars to support sexual, racial, gender and environmental equality for all.

so,1et's keop (AL ANNING cnarors keop GIVING!

20
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GONCLUSION

M-A-C VIVA GLAN WORKS WITH AN ADDITIONAL 64+ NGO PARTNERS AND EEXTENDS A WARN
THANK YOU. WE ARE HONOURED T 0 COLLABORATE WITH PARTNERS IWHO ARE DEDICATED T0

ALOVING SPOONFUL
AIDS ALABAMA
AIDS COMMITTEE OF TORONTO
ALTERNATIVE FOUNDATION
APLAHEALTH AND WELLNESS
BALLETBLACK
THE BIRTHFUND / THE VICTORIA PROJECT
BOBBY GOLDSMITH FOUNDATION NSW
BROADWAY CARES/EQUITY FIGHTS AIDS
BRUCE HOUSE
CALIFORNIA FIRE FOUNDATION
CASEY HOUSE FOUNDATION

COMMITTED COMMUNITIES DEVELOPMENT
TRUST

DEUTSCHE AIDS STIFTUNG
ELTON JOHN AIDS FOUNDATION
FONDATION LE REFUGE
FRED VICTOR
FUNDACION LUCHA CONTRAEL SIDA
FUNDACJA SEXEDPL
GEORGE HOUSE TRUST
GHETTO FILM SCHOOL
GMHC

DRIVING EZQUALITY F'OR ALL.

GOD’S LOVE WE DELIVER
HEARTLAND ALLIANCE HEALTH
HETRICK-MARTIN INSTITUTE
HIV IRELAND
HIVNORGE
HOUSING WORKS
INDSPIRE
INICIATIVA INAKOS
INSTITUTO GERANDO FALCOES
IT GETS BETTER PROJECT
LIFE+ ASSOCIATION
LIFELONG AIDS ALLIANCE
LOS ANGELES LGBT CENTER
MAISON DU PARC
MERMAIDS
MICRO RAINBOW
NATIONAL AIDS TRUST
NAZ FOUNDATION
OPEN HAND ATLANTA
ORANGE BABIES
PARTNERSHIP WITH CHILDREN
PLASTICS FOR CHANGE

POSITIVEEAST
POSITIVE LIFENSW
POSITIVE VOICE
POSITIVE WOMEN
PRAGUE PRIDE

QUEENSLAND COUNCIL FORLGBTIHEALTH
(FORMERLY QUEENSLAND AIDS COUNCIL)

RAINBOW RAILROAD

RFSL- SWEDISH FEDERATION FOR LESBIAN, GAY,
BISEXUAL, TRANSGENDER AND QUEERRIGHTS

SISTERHOOD MOBILIZED FOR AIDS/HIV
RESEARCH AND TREATMENT

SKIPPING STONE

STITCHTING RUTGERS

SYDNEY CHILDREN‘S HOSPITALS FOUNDATION
TERRENCE HIGGINS TRUST
THEHUMSAFAR TRUST
TORONTO PEOPLE WITH AIDS FOUNDATION

TREVOR PROJECT

TRUE COLORS UNITED

UNSW/KIRBY INSTITUTE (NSW)
WAVERLEY CARE
WESTERN AUSTRALIA AIDS COUNCIL
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